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Introduction 

Tourism is the largest foreign exchange earnings after oil and gas and palm oil 

commodities. According to data of The Indonesia National Statistics Center, a total of 

17.664.484 tourist in the tourism sector contributed to the Indonesia foreign exchange 

earnings in 2018. Especially in Central Java, Banyumas as the the one of the Central 

Java Area has 1,498,236 visitors in 2021 from the data in DISPORAPAR. 

Banyumas has an area of 1,327.59 square kilometers with a population of 1.78 million 

in 2020 and has many natural tourist destinations. For example, Bayan Waterfall and 

Telu Waterfall as the waterfall tourist destinations, Limpakuwus Pine Forest is the 

forest tourist destination, and Baturraden is the most popular tourism destination, etc. 
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The purpose of this article is to explain the use of promotional videos in English for improving 

cultural tours at Tamansari Tourism Village Banyumas. This tourist attraction was chosen 

because it is a unique one that provides cultural activity tours and has great potential to 

attract the attention of foreign tourists.  There are three methods to achieve the research 

objective: observation, interviews, and documentation. In addition there are three stages in 

the process of making an English promotional video, namely pre-production, production, and 

post-production. Determining the video concept, making schedules, writing scripts, creating 

storyboards, conducting briefings with videographers, and preparing tools are the preparatory 

stages known as pre-production. The process of taking video and sound recording is referred 

to as the production stage. Meanwhile, video editing and video revision is the final stage which 

is known as post-production. There are many obstacles in the process, but these obstacles can 

be overcome by several solutions. The resulting video is uploaded on the YouTube channel 

belonging to Tamansari Tourism Village and aims to assist them in increasing the promotion 

and visits of foreign and local tourists. 
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According to data from The Indonesia National Central Statistic, Banyumas has 95 

tourist attractions. However, tourism in Banyumas still focused on physical tourism 

such as natural tourist destinations. Therefore, we need to develop cultural tours, for 

example, craft activities, culinary arts, and many more that are directly related to the 

community tourism economic sector, especially in tourism villages. 

Tourism is a complex industry because it involves many other industries. This means 

it also involves many people from various professions, so it triggered and encouraged 

the creation of a large multiplier effect through the growth of small and medium 

business sectors, especially the creative industry, sub-sectors of handicrafts, culinary 

arts, performing arts, and typical village architecture which will supply a wide range 

of goods and services for the tourism industry (Nurmansyah, 2014:47). By preserving 

the culture through educational tourism activities in tourism village, Indonesia is not 

only seen from the natural beauty destination but also many tourism activities that can 

be carried out to become something memorable for tourists. Especially, foreign tourists 

are very interested in Indonesian culture, since they want to learn Indonesian culture. 

An example of a cultural education tourism village that still preserves the history of 

Banyumas is the Tamansari Tourism Village. 

Tamansari Village is one of the villages in the Karanglewas District. It is located on 

west of the city of Purwokerto which is only 12 km from downtown Purwokerto or it can 

be reached within 20 minutes. A very strategic location via the provincial route, the 

Bumiayu-Purwokerto road section. Tamansari Tourism Village is in the lowland 

category with an altitude of 80 meters above sea level, rainfall of 2,000 to 3,000 

mm/year, and an average temperature of 320C. This village with a population of 7,032 

people preserved a culture that is more inclined towards cultural education activities. 

Educational activities such as batik making, woven bamboo making, traditional dance, 

Macapat, Marak Iwak, and Klanting as the Tamansari's special culinary offerings. All 

art activities in Tamansari tourist village have been specifically designed to study 

culture and are included in the tour package provided by @pesonakamandaka as their 

Instagram official account. 

The researcher wants to know how to solve the problems and give solutions by 

creating promotional videos in the context of cultural education tours at Tamansari 

Tourism Village. With the opportunity given, the writer created the English promotion 

videos as a final project which is also expected to be in accordance with Tamansari 

Tourism Village. 

A tourism village is a village that offers authenticity in terms of social culture, 

customs, daily life, traditional architecture, and village spatial organization. This 

authenticity is displayed through the integration of tourism-related elements including 

attractions, lodging, and supporting infrastructure. (Zakaria & Suprihardjo, 2014). 

According to the Ministry of Tourism and Creative Economy, a tourist village is a 

village that has tourism potential and is developed sustainably by taking into account 

social, economic, cultural, and environmental aspects. According to the definition 

above, a tourist village is an area in the context of a village that has tourism potential 

and is developed sustainably. Tourism villages also involve the active participation of 

society in the management and development of these tourist destinations. 

There are two important concepts in the tourism village component of Nuryanti 

(1993) such as accommodation and attraction. Accommodation means part of the 

residence of local people and development units based on the concept of residential 

areas. Meanwhile, attraction means the entire daily life of the local population along 

with the physical setting of the village location which allows the integration of tourists 
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to active participation in activities. Therefore, the tourism village needs to be developed 

by the society so the village can meet the criteria as a tourism village and create a 

memorable village moment for tourists. Pearce (1995) in Sidiq and Resnawaty (2017: 

40) defines the development of a tourism village as a way to develop or promote a tourist 

village. More specifically, the development of tourism villages is defined as efforts to 

complement and improve tourism facilities to meet the needs of tourists. 

A travel style known as educational tourism mixes learning with adventure. It 

entails traveling to different places with the primary goal of learning about the local 

history, culture, traditions, and natural environment. Educational tourism is a program 

in which tourists visit a tourist location with the main objective of gaining a direct 

learning experience at the tourist attraction (Rodger, 1998). However, by examining 

the definition of cultural tourism, it becomes clear that "what has changed is the extent 

of cultural tourism consumption, and the forms of culture being consumed by cultural 

tourists." (Richards G, 1996). 

Visitors typically stay longer at culturally themed tourist attractions since they get 

to learn about one or more of the cultures offered. Every traveler who is interested in 

cultural tourism will seek a genuine experience. Tamansari Tourism Village has a story 

of Kamandaka and all the special attributes including traditions, arts, and culture for 

an engaged way to attract visitors. 

A promotional video is a form of visual content that aims to promote a particular 

product, service, or brand to a targeted audience. Promotional videos are usually 

produced using compelling visual and narrative techniques designed to captivate and 

interest the audience to learn more about the product or service being promoted. 

According to Degey (2016: 9), promotional videos are videos that are used to promote 

something. The feature of a promotional video is to promote something in more detail 

with a longer duration than an advertising video because the process of taking all the 

videos and pictures for promotional videos must be done regularly from the object you 

want to promote so that the results of the promotional video are more detailed and 

included everything related to the object.  

YouTube is the most effective platform for promoting videos by including anything 

object that will be promoted. The reason YouTube is the most effective platform for 

promotion is YouTube is considered capable of building brand awareness and reaching 

a wider audience. Besides being easy to access, the YouTube account owner can read 

the target customer including what people need at the end of the day. After all the 

consideration, for the video easier to enjoy and successfully engage the viewers, the 

video was divided into two videos. The first video contained general information from 

Tamansari Tourism Village, while the second video talked all about the tour packages 

provided by Tamansari Tourism Village. To attract foreigners, the promotional videos 

were produced in English and included subtitles in Indonesia. 

There are several previous studies that the researcher used as a reference, which 

of course, have differences and similarities to this final project. The first is a report 

written by Novtitan Fahlevia (2022) entitled "Producing English Virtual Tour for 

Penjalin Reservoir Winduaji Tourism Village". This research concluded that English in 

promotion activity is essential. Using persuasive words to the public can affect the 

foreign tourist's interest and build interaction with the tourists through the comment 

section. The difference between the previous study and this research is that the 

previous study paid attention to English in promotional activity in the village's 

reservoir, but this research focused on educational learning activity. The similarities 
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between the previous study and this research are discussed in the video promotion for 

tourism villages using English. 

The second is a report written by Nanda Oktaviani (2021) entitled "The 

Importance of English to Promote "Wisata Hemat Kebumen" Travel Agent on Online 

Media". From this Job Training Report, the promotion using English is important 

because using English can improve the performance of the staff of the company. English 

can increase the professionalism of a travel agent. The promotion increased the interest 

of foreign tourists to visit Banyumas. The similarity between the previous study and 

this research is the promotion activity for foreign tourist attractions using English. 

However, the difference is that the previous study focused on how to promote on 

websites and this research focused on video promotion.  

 

Methods 

Observation is a data collection technique with specific characteristics compared to 

another technique. Observation is also not limited to people but also objects other than 

nature. Through observation activities, we can learn about behavior and the meaning 

of the behavior, Sugiyono (2018:229). In general, observation is an activity of collecting 

data and information. The information or data can be videos, photos, or notes that must 

be real and objective. Seeing, paying attention, and learning are processes of 

observation. For time efficiency, the researcher directly observed the cultural activity 

in Tamansari Tourism Village, and the document that supported this research includes 

literature review as references. 

An interview is a meeting between two persons when information or an idea is 

exchanged through questions and answers to develop a conclusion or meaning on a 

certain issue, Esterberg in Sugiyono (2015:72). According to Esterberg in Sugiyono 

(2015), there are seven steps in using interviews to collect data, namely: 

1. Determine to the interview will be conducted. 

2. Prepare the main issues that will be discussed. 

3. Initiate or open the interview flow. 

4. Inform a summary of the results of the interview and end it. 

5. Write the results of the interviews into field notes. 

6. Identify follow-up interview results that have been obtained. 

To get the results of a more objective method, face-to-face interviews with the village 

headman carried out this method and gave some questions about general information 

from Tamansari, tour package provided by Tamansari, the importance, and obstacles 

to conserving cultural tourism village, the relation between Tamansari Tourism Village 

Banyumas and the foreign tourist, the number of visitors, also the promotion of 

Tamansari as a tourism village in this modern digital era. 

To gather information about objects or variables, documentation methods look for notes, 

transcripts, books, newspapers, magazines, inscriptions, meeting minutes, leggers, 

agendas, etc (Arikunto, 2006). Documents are merely records of the past. Documents 

may be written, visual, or substantial pieces of a person's art. Documents that are 

written, such as journals, life histories, stories, biographies, rules, and policies. 

Documents can be sketches, live visuals, photographs, and more. Documents that take 
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the form of artwork, such as works of art that take the shape of photographs, sculptures, 

videos, and more, (Sugiyono 2013: 240).  Document study combined the use of 

observation and interview techniques as proof documentation. It implied that a form of 

documentation is the interview's capture and promotional video. 

Results 

The idea contained the cultural activities that tourists would do, buy, and taste if 

the tourist visited Tamansari Tourism Village. In the process of the video, there are 

some steps: 

1. Pre-Production 

First, the researcher visited and observed which area in Tamansari Tourism 

Village that has a good potential tourism for tourist attraction. Tourism concepts were 

implemented in this video which are something to see, something to do, and something 

to buy. During the observation, the video concept and narration were arranged. After 

the video concept and narration were arranged, the researcher and Mr. Zaki Naufal the 

researcher's videographer were briefed and made a schedule for the shooting process of 

the video promotion. 

The scripts were written to explain the description of Tamansari Tourism Village 

and also the cultural activities that Tamansari provides. The scripts tell the location of 

Tamansari Tourism Village, its facilities, tour package, the description for each cultural 

activity, and Tamansari annual event. 

Various sources of information about tourist attractions were needed in the 

making of promotional videos. The information was obtained from various sources, one 

of them was the Internet. The information was discovered by online articles to get 

information about cultural activities and observed directly to the place in Tamansari 

that provides cultural activities. Translating the scripts was helped by supervisors. 

These scripts and videos may help and give benefit to the people to understand the 

information of Tamansari Tourism Village. 

 

Table 1. English Script for Video 1 

Scene  Voice Over  

Scene 1 Welcome to Tamansari Tourism Village! 

Scene 2 

(Gmaps) 

Tamansari Village is one of the cultural tourism villages in Karanglewas. 

Scene 3 

 

It is Located on west of Purwokerto which is only 12 km from downtown Purwokerto and 

it takes 20 minutes. 

Scene 4 Tamansari is a new tourism village. Furthermore, this tourist village has many cultural 

activities that can be enjoyed by domestic tourists or foreign tourists.  

 

Scene 5 Tamansari is a perfect escape for you from the overwhelming daily routine. You can feel 

the fresh atmosphere and charge yourself by learning the culture.  

Scene 6 Tamansari provides a tour package that contains 5 cultural activities, it starts from Rp. 

158.000, - . If you want to enjoy Tamansari Tourism Village longer, you can stay at the 

homestay that Tamansari provide. Besides being able to stay overnight, you can also 

socialize with the locals.  

Scene 7 See you at Tamansari! 

 

Table 2. English Script for Video 2 
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Scene  Voice Over 

Scene 1 Tamansari is a new tourism village that provides several cultural activities. 

Scene 2 The first activity you can enjoy is Pasir Luhur Batik Making. Pasir Luhur Batik is 

special batik from Tamansari.  

Scene 3 The motif of Pasir Luhur Batik is from plants and animals. Pasir Luhur Batik is not 

only from the written batik, but also it is printed one. There are several names from 

Pasir Luhur Batik, such as Kamandaka Gandrung, Wadas Tinumpuk, Ciptasari, and 

Pring Sedapur. 

Scene 4 You can also try make their batik by yourself! 

Scene 5 The second activity is the process of woven bamboo handicraft  

Scene 6 You can make the bamboo into pencil cases, parcel bags, or another shape based on 

your creativity. 

Scene 7 Marak Iwak is an activity that you can’t find in the big city. Marak Iwak is catching 

the fish activity by hand. The meaning of patience is delivered in Marak Iwak. 

Scene 8 After all the activities, you can enjoy Macapat with Klanthing as the special food in 

Tamansari. Macapat is a traditional Javanese poem with Gamelan accompaniment. 

Tamansari has their special macapat, Babad Pasir Luhur.  

 

Scene 9 You can taste Klanthing while enjoying Macapat. Klanthing is a round fried cassava, 

this food you can’t find in another tourism village.  

Scene 10 All the cultural activities only costs one hundred fiftyeight thousand rupiah. You can 

also bring the batik that you have made as a souvenir! 

Scene 11 For your information, in November Tamansari has a special cultural event, Kamandaka 

Ciptarasa Festival. You will get more cultural experience than usual day Tamansari! 

Scene 12 And for all the tourism package and the kamandaka cultural special event, you can 

contact kamandaka on instagram @pesonakamandaka through DM or you can contact 

phone number in the Instagram bio. see you at Tamansari!” 

 

Table 3. Indonesia Subtitle Script for Video 1 

Scene  Subtitle 

Scene 1 Selamat datang di Desa Wisata Tamansari! 

Scene 2 Desa Tamansari merupakan salah satu desa wisata budaya di Karanglewas.  

Scene 3 Terletak di sebelah barat kota Purwokerto yang hanya berjarak 12 km dari pusat kota 

Purwokerto atau membutuhkan waktu 20 menit. 

Scene 4 Tamansari merupakan desa wisata baru yang berbasis wisata budaya. Oleh karena 

itu, desa wisata ini memiliki banyak kegiatan budaya yang dapat dinikmati oleh 

wisatawan domestik maupun mancanegara. 

Scene 5 Tamansari adalah tempat pelarian yang sempurna bagi Anda dari rutinitas sehari-

hari yang melelahkan. Anda dapat merasakan suasana segar dan membekali diri 

dengan mempelajari budaya. 

Scene 6 Tamansari menyediakan paket wisata yang berisi 5 kegiatan budaya hanya mulai dari 

serratus lima puluh delapan ribu rupiah. Jika ingin menikmati Desa Wisata 

Tamansari lebih lama Anda bisa menginap di homestay yang disediakan Tamansari. 

Selain bisa menginap, Anda juga bisa bersosialisasi dengan penduduk setempat. 

Scene 7 Sampai jumpa di Tamansari! 

 

Table 4. Indonesia Subtitle Script for Video 2 

Scene  Subtitle 

Scene 1 Tamansari merupakan desa wisata baru yang menyediakan beberapa kegiatan 

budaya. 

Scene 2 Aktivitas pertama yang bisa Anda nikmati adalah Pembuatan Batik Pasir 

Luhur. Batik Pasir Luhur adalah batik khas dari Tamansari. 
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Scene 3 Motif Batik Pasir Luhur berasal dari flora dan fauna. Batik Pasir Luhur tidak 

hanya terbuat dari batik tulis tetapi juga batik cap. Ada beberapa nama dari Batik Pasir 

Luhur, seperti Kamandaka Gandrung, Wadas Tinumpuk, Ciptasari, dan Pring Sedapur. 

Scene 4 Anda juga bisa mencoba membuat batik mereka sendiri! 

Scene 5 Kegiatan kedua adalah proses pembuatan kerajinan anyaman bamboo 

Scene 6 Anyaman bambu tersebut bisa Anda buat menjadi  tempat pensil, tas parsel, 

atau bentuk lainnya sesuai dengan kreativitas Anda. 

Scene 7 Marak Iwak, aktivitas yang tidak bisa Anda temukan di kota besar. Marak Iwak 

adalah kegiatan menangkap ikan dengan tangan. Makna kesabaran disampaikan dalam 

Marak Iwak. 

Scene 8 Setelah semua aktivitas, Anda bisa menikmati Macapat dengan Klanthing 

sebagai makanan khas di Tamansari. Macapat adalah puisi tradisional Jawa dengan 

iringan Gamelan. Tamansari memiliki macapat khasnya yaitu Babad Pasir Luhur. 

Scene 9 Anda bisa mencicipi Klanthing sambil menikmati Macapat. Klanthing adalah 

singkong goreng berbentuk bulat, makanan ini tidak bisa Anda temukan di desa wisata 

lainnya. 

Scene 10 Semua kegiatan budaya itu hanya dengan biaya seratus lima puluh delapan ribu 

rupiah. Anda juga bisa membawa batik yang telah Anda buat sebagai oleh-oleh! 

Scene 11 Sekadar informasi, di bulan November Tamansari memiliki acara budaya 

khusus yaitu Festival Kamandaka Ciptarasa. Anda akan mendapatkan lebih banyak 

pengalaman budaya dari hari biasa Tamansari! 

Scene 12 Dan untuk semua paket wisata dan acara spesial budaya Tamansari, bisa 

menghubungi Tamansari di instagram @pesonakamandaka melalui DM atau bisa 

menghubungi nomor telepon yang tersedia di bio Instagram. sampai jumpa di 

Tamansari!” 

 

Table 5. Story Board 2 

Exact 

Duration 

 Voice Over  

00.00 – 

00.03 

 

Welcome to Tamansari Tourism 

Village! 

00.04 – 

00.08 

 

Tamansari Village is one of the 

cultural tourism villages in 

Karanglewas. 

00.09 – 

00.16 

 

 

It is Located on west of 

Purwokerto which is only 12 km 

from downtown Purwokerto and it 

takes 20 minutes. 
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00.17 – 

00.29 

 

Tamansari is a new tourism 

village. Furthermore, this tourism 

village has many cultural 

activities that can be enjoyed 

domestic tourists or foreign 

tourists. 

00.30 – 

00.40 

 

Tamansari is a perfect escape for 

you from the overwhelming daily 

routine. You can feel the fresh 

atmosphere and charge yourself 

by learn the culture.  

   

00.42 – 

01.00 

 

Tamansari provides a tour 

package that contains 5 cultural 

activities, it starts from Rp. 

158.000, - . If you want to enjoy 

Tamansari Tourism Village 

longer, you can stay at the 

homestay that Tamansari 

provide. Besides being able to stay 

overnight, you can also socialize 

with the local.  

01.05 – 

01.06 

 

 

See you at Tamansari! 

 

 

Table 6. Story Board 2 

Exact 

Duration 

Board Voice Over 

00.00 – 

00.19 

 

Tamansari is a new tourism 

village that provides several 

cultural activities. 
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00.21 – 

00.30 

 

The first activity you can enjoy 

is Pasir Luhur Batik Making. 

Pasir Luhur Batik is special 

batik from Tamansari.  

00.31 – 

00.48 

 

The motif of Pasir Luhur Batik 

is from plants and animals. 

Pasir Luhur Batik is not only 

from the written batik, but also 

it is printed one. There are 

several names from Pasir 

Luhur Batik, such as 

Kamandaka Gandrung, Wadas 

Tinumpuk, Ciptasari, and 

Pring Sedapur. 

00.48 – 

00.50 

 

You can also try make their 

batik by yourself! 

00.55 – 

00.58 

 

The second activitiy is the 

process of woven bamboo 

handicraft  

00.59 – 

01.05 

 

You can make the bamboo into 

pencil case, parcel bags, or 

another shape based on your 

creativity. 

01.10 – 

01.20 

 

Marak Iwak is an activity that 

you can’t find in the big city. 

Marak Iwak is catching the fish 

activity by hand. The meaning 

of patience is delivered in 

Marak Iwak. 



Jurnal Vokasia, 4(2), (2024), 72-85 81 

 

 

 

01.23 – 

01.40 

 

After all the activities, you can 

enjoy Macapat with Klanthing 

as the special food in 

Tamansari. Macapat is a 

traditional Javanese poem with 

Gamelan accompaniment. 

Tamansari has their special 

macapat, Babad Pasir Luhur.  

01.58 – 

02.07 

 

You can taste Klanthing while 

enjoying Macapat. Klanthing is 

a round fried cassava, this food 

you can’t find in another 

tourism village.  

02.08 – 

02.15 

 

All the cultural activities only 

costs one hundred fiftyeight 

thousand rupiah. You can also 

bring the batik that you have 

made as a souvenir! 

02.16 – 

02.27 

 

For your information, in 

November Tamansari has a 

special cultural event, 

Kamandaka Ciptarasa 

Festival. You will get more 

cultural experience than usual 

day Tamansari! 

02.26 – 

02.40 

 

And for all the tourism package 

and the kamandaka cultural 

special event, you can contact 

kamandaka on instagram 

@pesonakamandaka through 

DM or you can contact phone 

number in the Instagram bio. 

see you at Tamansari!” 

 

2. Production  

After the video concept was arranged, the researcher arranged the date for filming 

for the second week. The researcher told Mr. Zaki a videographer about the concept of 

the video. The video promotion was divided into two parts. The first part is for the 

Tamansari profile introduction. This video focuses on introducing Tamansari Tourism 

Village in general. Meanwhile, the second part is about the tour package that 

Tamansari provides for tourists which is all the cultural activities and souvenirs that 

can attract the viewers to visit Tamansari Tourism Village.  
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The filming process started by recording moments of footage of the first video. 

After taking some footage for the first video or introduction video, the researcher and 

videographer focused on taking some scenes for the second video. The second video 

contained tourism activities that will be promoted for this research. The second video 

shoot process started with Wooven Bamboo Handicraft, Macapat, and until last 

Klanthing the special food of Tamansari. The reason for recording Klanthing is that the 

researcher wants the tourists to enjoy what can they taste in Tamansari besides 

enjoying Tamansari cultural activities. The Pasir Luhur Batik Making video is 

requested from Mr. Ikhsan the the chief of POKDARWIS Tamansari. The researcher 

asked Mr. Zaki as a videographer to shoot each moment as well as possible and with 

high quality so the viewers can feel the atmosphere in Tamansari Tourism Village 

through the video.  

After all shooting process was begin, Mr. Ikhsan requested to promote their 

annual event that will be began in November 2023. He gave me a poster from their 

annual event and some information for that to be promoted in the end of the video. He 

hopes that the video can increase the number of visitors for their annual event in 

November or the tourism activities that Tamansari Tourism Village provides. 

3. Post Production 

Post-production contains two processes, their process of editing the videos and 

posting the videos. After Mr. Zaki Naufal the researcher's editor edited the videos. Mr. 

Ikhsan the chief of POKDARWIS Tamansari asked me to put some documentation of 

Pasir Luhur Batik Making, Marak Iwak, and Kamandaka Ciptarasa Festival as 

Tamansari Special Annual Event in the videos. The researcher delivered to Mr. Zaki 

all Mr. Ikhsan requested about the video, so Mr. Zaki could edit the video as Mr. Ikhsan 

expected. There was also a miscommunication between the researcher and Mr. Zaki 

Naufal that the video was edited in English subtitled. Meanwhile, the researcher 

already said all the video concepts will be in full English voice-over and Indonesian 

subtitled in the process of briefing. So, Mr. Zaki edited the video again and switched 

English subtitles to Indonesian subtitles. In the process of editing the videos, Mr. Zaki 

made two introduction kind of videos and asked me to choose what was better for 

starting the video.  

The videos were posted on Pesona Kamandaka YouTube as Tamansari official 

YouTube account. The researcher suggested making the barcode of the video posted on 

the Pesona Kamandaka YouTube channel and posting it on @pesonakamandaka as 

Tamansari Official Account. The barcode of the video was posted on the 

@pesonakamandaka feeds on Instagram. 

Conclusions 

According to the result of the discussion that has been explained in the previous 

chapter, it can be concluded that creating English promotional videos for the village 

that has culturally based tourism should take care of several aspects that are important 

to attract tourists and how tourists enjoy the activities. Besides, to attract foreign 

tourists not only think about the activities the tourists do, but also how the tourist has 

their memorable moments in Tamansari Tourism Village as one example is souvenirs. 

The media of the promotion has an important role in promoting the video. If the 

promotional video has good quality, it can reach a lot of viewers too. All the platform of 

the media has their own busy viewer’s hour. It is important to observe when the right 

time to publish the videos and reach viewers as much as possible. The script also has 

an important role in managing the storyline of the promotional video. There should be 
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a revision to make the script better to produce the best English voice-over for the 

promotional video. 

There were some words that the researcher found difficult to pronounce. The 

author revised the English voiceover because it is incorporated into the videos and the 

intended audience is foreign tourists. However, the obstacle could be overcome with a 

solution. The internet especially Google Translate was used to check the pronunciation 

of several words. There are some words that the researcher finds difficulties, so the 

researcher needs to practice more and more again. There were many revisions of the 

voice-over to produce maximum voice over quality and minimize pronunciation errors. 
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